
VISIT ISLE OF WIGHT REPORT – CLLR WAYNE WHITTLE 

Visit IOW has done well for the Island this summer considering the circumstances. 

The usual Tube station poster campaign was changed to a quality short video film of the 
island that offered our great outdoors and AONB as an incentive to visit. 

The film was shown and shared across social media along with targeted adverts on Sky TV, 
shown to families within a 200 mile radius from the Isle of Wight. 

This proved very successful also aided by fair weather and limited overseas travel options. 

Visit IOW has now successfully secured almost £80k funding from the National Cabinet 
Office for similar targeted adverts for middle aged visitors taking advantage of off-peak visits 
in September and October and is without doubt the most resource ever put towards Isle of 
Wight shoulder season advertising. 

It will be interesting to see how many decide to visit via public transport and car, although 
new coach companies have begun to appear already. 

Visit IOW also worked with the Isle of Wight Council to make the "We're Good to Go" video 
that was shown to visitors coming over, welcoming them to our island whilst providing 
information on how to stay safe during their visit. 

This message and parts of the original video was used by Government and rolled out 
nationally. 

The last D-bid levy will need to be collected if we are to advertise our island next year, whilst 
a new D-bid is put forward for levy payers to vote on and visit IW have been debating and 
investigating ways to promote and add new incentive for levy payers to buy in for next year’s 
campaign.  

I would like to take this opportunity to thank Will Myles and his team for their good proactive 
hard work this year. 



COMMUNITY SAFETY PARTNERSHIP 
 
The Community Safety Partnership has a wide remit which included the following priorities: 
 

• Alcohol and drug related crime 
• Anti-social behaviour 
• Violent crime 
• Protecting vulnerable members of the community 
• Support delivery of Prevent 
• Reduce reoffending (statutory responsibility of the CSP) 
• Road safety 

 
Crime and Disorder Regulations made it a statutory requirement for Community Safety 
Partnerships (CSPs) to prepare an annual Community Safety Strategic Assessment of crime 
and disorder in their local areas.  
 
Strategic assessments:  

• provide a summary of research and analysis on crime, anti-social behaviour and 
substance misuse  

• include information about key trends and emerging issues  
• recommend priorities for the CSP  
• inform the strategic plan, and  
• identify gaps in knowledge which need to be understood and action taken. 

 
Meetings held every 3 months 



IW CEP Partnership Agreement - Annual Report 
 

The Isle of Wight Cultural Education Partnership (IWCEP) was formed in response to 
Arts 
Council England’s Cultural Education Challenge in 2017. We are a network of 
leaders from the arts, heritage and education sectors who have committed to work in 
partnership, adopt a shared approach, be responsive and align our aims and 
objectives to ensure that all children and young people on the Isle of Wight have 
access to high quality arts and cultural opportunities 

The overarching aim of the Isle of Wight Cultural Education Partnership (IWCEP) is 
to galvanise the diverse relevant agencies to collectively shape and deliver a richer, 
more inclusive and far-reaching cultural future for the Island’s youth.  
 
MEMBERSHIP 
 
Members are those who agree to the Terms of Reference and the Strategic Action 
Plan and have signed the CEP Partnership Agreement (which is not a legally binding 
document, but an agreement to work together to action the aims of the CEP). 
 
The IWCEP will include local cultural organisations, the music education hub, 
schools, artist educators, FE, HE, voluntary sector organisations, local government, 
LEPs, social enterprises and private companies.  
 
IWCEP is a strategic body, but its partners may collaborate on projects that 
individual or groups of its members deliver, for example ACE-funded Lift the Lid on 
Island Culture. 

The current members of the Partnership are: - 

• The New Carnival Company 
• The Isle of Wight Council – Cllr Brading 
• Isle of Wight Heritage Services 
• The Isle of Wight Literary Festival 
• Ventnor Exchange 
• Quay Arts 
• Platform One 
• Isle of Wight Area of Outstanding Natural Beauty 
• Brading Roman Villa 
• Isle of Wight Library Service 
• Isle of Wight Music Hub 
• English Heritage 
• The Shipwreck Centre and Maritime Museum 
• Quay Crafts 
• The Arts Society at Quay Arts 
• The Earth Museum 

http://www.thenewcarnivalcompany.com/
https://www.iwight.com/Residents/libraries-cultural-and-heritage/Heritage-Service/
http://isleofwightliteraryfestival.com/
http://ventnorexchange.co.uk/
http://www.quayarts.org/
http://www.platformone.org/
https://www.wightaonb.org.uk/
https://www.bradingromanvilla.org.uk/
https://www.iwight.com/Residents/Libraries-Cultural-and-Heritage
http://www.iwmc.org.uk/isle-of-wight-music-hub/
https://www.english-heritage.org.uk/learn/school-visits/isle-of-wight-adventures/
http://museum.maritimearchaeologytrust.org/
https://quaycrafts.com/
https://tasiwatquayarts.org.uk/Home.aspx
https://theearthmuseum.co.uk/


 

PURPOSE 
 
The aims and objectives of the IWCEP are to: 
-Champion giving children and young people a voice through project work and as an 
ethos which runs through all CEP member organisations. 
 -Promote and support delivery of the arts and culture as part of a broad and 
balanced curriculum 
 -work through the arts and culture to reduce health and wellbeing inequalities for 
children and young people deemed to be at risk 
-raise aspirations amongst young people, provide transferable skills, open up pre-
employment opportunities, creative apprenticeships and well-supported progression 
routes into the creative and cultural industries 
-work with parents, carers and those working with children to embed creative 
learning from the outset, raising the perceived value of the arts and culture and 
ensuring that encouragement and support is sustained throughout childhood and 
adolescence  
-IWCEP will be a vehicle for ensuring that opportunities for children and young 
people to experience and participate in the arts and culture are built into projects. 
 

MEETINGS 

IWCEP meets six times per year, and the Executive Committee meets four times per 
year. Meetings are hosted by CEP member organisation venues in turn, so get a real 
feel for what each other offers. 

Working groups are set up in order to address and organise specific events, and 
small projects. 

 
PROJECT SUMMARY  
 
A Government funded call Lift the Lid was set up, aimed to reignite a sense of pride 
and passion in cultural heritage on the Isle of Wight. The programme resulted in 
offsite artworks within four areas across the Island (Pan/Newport, East Cowes, 
Totland and Ventnor). Selected by an experienced panel of curators along with 
cultural partners, the commissioned artists explored the Island’s cultural heritage and 
created contemporary, visionary ways of interpreting it in offsite artworks in unusual 
places, which were both unexpected and intriguing. In doing so the commissions 
emphasised the diversity of cultural experiences on the Island, showcasing music, 
visual arts and dance by encouraging wider participation as well as encouraging new 
audiences to experience site-specific work by established contemporary artists and 
performers.  
Coinciding with the European Year of Cultural Heritage in 2018 and the Year of the 
Biosphere in 2019, Lift the Lid aimed to entice new and existing audiences through 
related workshops, talks, expos, response exhibitions and events and provide new 



opportunities for and by young people across the Island. This involved extensive 
work within schools. 
  
  
SUMMARY OF KEY ACHIEVEMENTS/OUTCOMES  
• 4x site-specific artist commissions were successfully selected and created 

across 4 areas of the Island in Pan/Newport, Totland, Ventnor and East 
Cowes.  

• • Both live and online/media audiences total 113,189.  
• • Between September 2018 to October 2019, 138 education, training or 

participation sessions were delivered through the programme, reaching a total 
of 1,693 participants and 4,273 audiences including children, young people, 
families, artists, teachers, agencies and interested individuals.  

• • 117 children and young people achieved an Explore Arts Award to date.  
• • Lift the Lid increased capacity for Arts Award delivery with 28 new Arts 

Award Advisors at Discover and Explore and Bronze and Silver levels.  
• • 13 Island Schools have registered for Artsmark Accreditation and have 

passed, with more expressing an interest on doing this. Gurnard Primary 
School have been excellent advocates for this across all schools, having been 
the first school to achieve the Accreditation.  

• Staged a CEP conference, with National inspirational speaker Mick Lyons, 
and input from several schools and exhibitors. 

 
In Summary, the Partnership has achieved a lot since being set up, and there are 
plans to really push this on with further projects planned, and funding streams 
available. 
 
Cllr Paul Brading 
 

 

 

 

 




